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Abstract 
More and more countries, realizing the “power of finance”, “an intangible scale of financial market” and 
waging a struggle for any possibility of export under the influence of economic crisis aspire to secure the 
niche of financial services export. The purpose of the present study is to investigate export of financial 
services and its framework throughout the world and propose an approach to the assessment of country’s 
potential in financial services export as a component part of its strategy in this sphere. To achieve the 
main goal, the following tasks have been set: (1) to propose an approach to strategic planning in the 
sphere of financial services export; (2) to define and use mathematical methods for studying the factors 
which influence export of financial services; (3) arising  from regression analysis and banking specialist 
interviewing, to find out the factors exerting the most influence on export of financial services; (4) basing 
on the ascertained factors, to offer a standard of estimating potential of countries in export of financial 
services. Analysis methods utilized in this study were: regression analysis, experts interviewing and the 
analysis of researches in the field of financial services and strategic management. As a result of the given 
research, one has proposed a scheme of stimulating financial services export of a country, defined seven 
key factors which exert the most influence on financial services export of any country, as well as 
suggested an approach to the assessment of country’s potential in financial services export. 
© 2011 Published by Elsevier Ltd. Selection and/or peer-review under responsibility 7th International 
Strategic Management Conference 
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1. Introduction 
Export of financial services can be defined as the process of providing financial services (according to 
WTO definition) by financial and payment institutions (banks, broker companies, payment systems, etc.), 
which are registered in one country, to clients of another country. Total amount of the received income 
from providing financial services is reflected in the trade balance of the country, raising its positive side 
(definition is created by the author). In recent years total export of financial services has substantially 
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increased and attracted attention of many countries. According to leading financial experts (e.g. [1]), the 
potential of financial services export is not only inexhaustible, but it is difficult to estimate limits of its 
scale. According to World Trade Organization data, the level of financial services export in 2008 reached 
295 billion USD [2]. It exceeds more than 100 times the respective level of 30 years ago and 2.6 times the 
level of the year 2000. The specific weight of financial services export contributes almost 10% to the total 
worldwide services export, whereas in respect to “other commercial services” it makes up 17% [2].  
Statistical data provided by international organizations indicate that all countries in the world export or 
import financial services, to a greater or lesser extent. For most countries export of financial services is 
not their specialization, its earnings add up to a collateral part of their main economical activities, and 
they make up an insignificant share in their overall trade. On the other hand, there is a small group of 
countries for which export of financial services could be not the main although a rather substantial source 
of their income. Due to the development of the sphere of financial services, this group tends to expand 
over time. More and more countries aspire to secure this niche, realizing “the power of finance” and “an 
intangible scale of financial market”. Moreover, all countries are competing in increasing their export 
volumes to support their internal economies. As it is known, exports facilitate foreign currency inflow 
turning balance of payments positive due to the growth of the positive side of the trade balance. In other 
words, a country becomes richer along with the increase of its exports. In addition, a country does not 
require any specific resources to position itself as a financial services exporter. Financial services exports 
are the result of human intellectual work.  
Through the analysis of the financial services export structure and development, the author proposed 
her hypothesis concerning the availability of specific factors which cause unequal worldwide distribution 
and geographic allocation of financial services export. Moreover, the given factors ought to become the 
base when developing the state’s strategy and assessing its potential in the sphere of financial services 
export. Proceeding from this hypothesis, one formulated the aim of the research, i.e. basing on the 
revealed key factors of financial services export, to propose an approach to the assessment of a country’s 
potential in financial services export as a component part of its strategy in this field. In order to achieve 
the given aim, the following steps were undertaken: 1) a conceptual scheme of forming a country’s 
strategy in export of financial services is proposed (one of the component parts of which is the definition 
of key factors of financial services export); 2) basing on regression analysis, there are defined key factors 
of financial services export common to all countries; 3) there is proposed an approach to the assessment of 
a country’s potential in export of financial services.  
2. Strategy in export of financial services 
Many authors worldwide recognize the importance of financial sector research (e.g., [3], [4], [5]). 
According to the contemporary scientist Sokol [6], the understanding of both the nature and dynamics of 
«the structure of localization of financial services» is of great importance for regional economical 
development and it requires a profound study. The growing mass of literature is mostly devoted to the 
geography of financial services (see [7]; [8]; [9]; [5]; [10]) and it emphasizes such key themes as 
geography of retail banking and global financial centers. However, despite a rather substantial volume of 
literature on geography of financial services, up to now this subject has been insufficiently studied from 
the point of view of export of financial services. Geographic division of financial centers can differ from 
geographic division of exporters of financial services due to the fact that the former are defined by total 
financial activity whereas the latter are defined by their real income gained as a result of export of 
financial services. Until now, financial services export has been researched only from such aspects as 
individual retail bank services export [11], information technologies which facilitate global banking [1], 
as well as legal aspects of international agreements signed within WTO [12].  
In author’s opinion, unequal geography of financial services export can be explained by the fact that 
certain countries possess the factors which ensure success in the given kind of export. It is on the very 
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base of these key factors that country’s strategy in financial services export ought to be created. Both the 
strategy of an individual bank and country’s strategy in financial services export is mostly confidential 
information. That is why the author failed to analyze real documents. However, her point of view 
regarding the development of country’s strategy in financial services export is provided in the conceptual 
scheme (Figure 1).  
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Fig. 1. The Scheme of Creating Country’s Strategy in Financial Services Export (own study). 
In the given scheme (Figure 1) one defined 3 levels. Level one – taking a decision on the necessity of 
developing financial services export or, quite the contrary, taking no special measures for stimulation of 
the given kind of export. Level two – carrying out different kinds of researches for the development of the 
financial services export strategy. And finally, level three - elaboration of the necessary documents and 
realization of strategies on the increase of financial services export. For all that, the given scheme is 
considered from the point of view of country’s functions when devising the strategy and connection of 
these functions with the strategy of real sellers of financial services, for example, banks (as the main 
representatives from the side of exporters).  
Level two is of the greatest interest from methodological point of view. According to the author, the 
study of financial services export of any country must begin with the definition of saturation of one’s own 
market of financial services. In case the interstate market is not completely embraced (that can be testified 
by indices of various kinds), then it is not timely to think of financial services export yet, although it is not 
prohibited. In its turn, if a keen competition prevails in the country, the entrance to foreign markets is 
actually the only possibility for keeping all participants. For all this, the availability of banks with 
residential capital is important as they are more inclined to export than those who had come to the local 
market from abroad.  
Further, there appears the necessity of identifying key factors, i.e. the same factors to all countries 
which exert the most influence on the growth of financial services export. It is this very part of the 
research of the financial services export strategy that the author examines in further parts of the given 
article. Basing on the revealed key factors, there appears the opportunity of evaluating quantitatively 
country’s potential in financial services export. In case country’s potential is exhausted, in order to revive 
it, it is necessary to improve its weak factors.  In its turn, if country’s potential proves to be sufficient, one 
ought to define a proper market for its realization. The search for markets and detailed schemes of 
realization of certain financial services does not prove to be the aim of a state but of concrete banks. The 
state can conceptually define less saturated markets, including the ones from the point of view of a 
competitive advantage in price and quality. For example, one can define the degree of saturation of a 
financial market basing on such indices as: volume of bank’s assets (% from GDP), capitalization of the 
securities market (% from GDP), volume of electronic transactions (% from all transactions), etc.  
Upon revealing potential importer-countries, there appears the question of competitive advantages of 
corresponding exporter-country in comparison with the given potential importer-countries. Competitive 
advantages are defined by comparing the levels of key factors of financial services export between 
countries – an exporter and importers. If the level of key factors in potential importer- countries is higher, 
then one cannot rely on a considerable volume of export to these countries. Quite the contrary, it is 
necessary to take measures for improving these factors within the exporter-country. Further, if there is 
competitive advantage in the exporter-country, it is advisable to pass over to the following item of 
analysis – the analysis of legislation in the importer-country. The financial service export market that up 
to now seemed to be attractive, can actually become inaccessible due to different legislative barriers. The 
only way to overcome the barriers which considerably hamper export is to take external economic 
measures, such as: intergovernmental agreements, general reduction of restrictions for the access of 
foreign entrepreneurship and so on. And only after studying legislation one can pass over to choosing 
ways of delivery. In accordance with GATT, there exist four ways of financial services export - 
commercial presence, trans-border trade, work through mediation of agents and the presence of a 
customer on the territory of the exporter-country. The choice of the ways of delivery is influenced not 
only by specifics of legislation but also by the development of information technologies, peculiarities of 
the country’s culture and delivery expenses.  
The present step-by-step scheme that provides the opportunity of forming country’s strategy in export 
of financial services (and not only in this sphere) is especially effective under conditions when there are 
no  concrete orders (wishes) on the part of business. Every step in this system requires a thorough study. 
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Further the author demonstrates the approach to one of the most important links of this chain – the 
definition of common to all countries key factors of financial services export (marked in red in Figure 1).  
3. Key-factors in export of financial services 
As it is seen in the previous part, in order to create country’s strategy in financial services export it is 
necessary to identify those factors which influence the growth of financial services export in all countries 
on a world scale. For defining these factors and getting more exact results, the author used two 
conceptually different methods of research – a quantitative and an expert one. As a result of the given 
research one selected as key factors of export growth those factors which were revealed through the use of 
both quantitative and qualitative methods. 
3.1. Quantitative method of defining key factors 
In modern world different kinds of economical, technological, political, legislative, geographical, 
linguistic and labor aspects are of great importance for the export of financial services. Taking into 
account the given aspects of financial services export, in order to reveal concrete factors, which can exert 
a potential influence on the given kind of export, one used assessments of countries according to different 
criteria presented in such international reports as Global Competitiveness Report [13], Index of Economic 
Freedom [14], World Data Bank [15], Doing Business [16], etc. From all criteria of assessment of the 
states in the above mentioned reports the author has chosen those which, in her opinion, could be the very 
factors which exert influence on export of financial services: (1) financing through local equity market; 
(2) financial market sophistication; (3) restriction on capital flows; (4) financial freedom; (5) soundness of 
banks; (6) regulation of securities exchanges; (7) ease of access to loans; (8) strength of investor 
protection; (9) investment freedom; (10) macroeconomic stability; (11) monetary freedom; (12) total tax 
rate; (13) tax rate (percent of profit); (14) fiscal freedom; (15) business sophistication; (16) business 
freedom; (17) trade freedom; (18) institutions; (19) wastefulness of government spending; (20) property 
rights; (21) ethical behavior of firms; (22) freedom from corruption; (23) higher education and training; 
(24) quality of math and science education; (25) quality of management schools; (26) goods market 
efficiency; (27) labor market efficiency; (28) labor freedom; (29) infrastructure; (30) innovation; (31) 
technological readiness; (32) availability of latest technologies; (33) internet users; (34) market size; (35) 
foreign market size index.  
In order to reveal the key factors of financial services export, regression analysis was carried out in 
program SPSS. The choice of the multiple linear regression analysis model is substantiated by the fact that 
in the given case one can use dependent variable and independent variables which influence the dependent 
variable. The multiple regression analysis is an often used method of multivariate analysis to examine the 
interrelation between dependent variable and independent variables ([17], [18]).  
Data included in multiple regression analysis:  
• The dependent variable – the proportion of financial services export in total exports of state services, 
average over the period from 2006–2009 multiplied by 1000 for graphic demonstration of the result [3 
year average FSE/SE * 1000]. The used data source is UNCTAD Handbook of Statistics [19]. 
• 35 factors of financial services export are indicated above.  
Conditions and restrictions of the regression analysis: 
• Statistical data on 72 world countries were reviewed. From the list of 210 countries excluded were (1) 
the countries with insufficient or incomplete statistical information; (2) the countries that had been 
classified as countries with low taxation [20], understated demands on financial accounts and 
excessive confidentiality (Switzerland) as, according to experts’ opinion, those very characteristics 
provide the lion’s share of increase in export of financial services; (3) the countries possessing extreme 
parameters on “proportion of financial services export in total services exports” [3 year average 
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FSE/SE * 1000]: with extremely low values of this parameter – Honduras, Azerbaijan, and Argentina 
– and with extremely high values of this parameter – United States and United Kingdom. Such 
transformation allowed the distribution of representatives to be in better compliance with normal 
distribution of representatives. 
• As the Dependent Variable the proportion of financial services export exactly in export of services 
(and not in total exports of the country) was used, therefore, not understating the potential of industrial 
countries in export of financial services; 
• Statistics on factors of financial services export was chosen only for the year 2008; 
• One neither excluded nor united factors having higher correlation coefficients as the aim of the given 
research is not the regression model in itself but bringing out the factors, which exert most influence 
on financial services export.  
Primary regression analysis indicated that the coefficient of determination R2 = 0,823 proved to be 
sufficiently high, and it means that the share of the dispersion of the dependent variable is explained by 
the influence of the chosen factors of financial services export. However, the significance level of most 
factors Sig. exceeds 10%, i.e. one can accept the zero hypothesis (there are no grounds for its rejection). 
In connection with this, regression analysis was carried out by stages, excluding factors with the highest 
Sig. level at every stage, until significance level model Sig. became less than 0,1 for all the remaining 
factors. As a result of the given research process the factors, which exert most influence on export of 
financial services on a global scale, were defined (Table 1. Results of multiple regression analysis of 
financial services export). For all this, determination coefficient R2 = 0,343 remained on moderate level, 
and that points out significance of the given factors in determining the growth of financial services export. 
Verification of the hypothesis regarding the determination coefficient showed its statistical significance. 
All regression coefficients are statistically significant with high probability. 
Table 1. The results of the multiple regression analysis of financial services export 
Model Summary (Dependent Variable: FSE/SE*1000 (3 years) 
Model R R Square Adjusted R Square Std. Error of the Estimate 
1 ,585 ,343 ,235 17,3484 
ANOVA  
Model   Sum of Squares df Mean Square F Sig. 
1 Regression 9566,027 10 956,603 3,178 ,002 
  Residual 18359,004 61 300,967     
  Total 27925,031 71       
 Coefficients 
  Unstandardized 
Coefficients 
  Standar-dized Coefficients t Sig. 
  B Std. Error Beta     
(Constant) -47,247 28,414   -1,663 ,101 
Financing through local equity market -9,059 4,436 -,411 -2,042 ,045 
Restriction on capital flows -5,426 2,712 -,288 -2,001 ,050 
Investment Freedom -,459 ,230 -,412 -1,991 ,051 
Financial Freedom ,387 ,216 ,329 1,792 ,078 
Property Rights ,863 ,295 1,004 2,920 ,005 
Freedom From Corruption -1,378 ,383 -1,589 -3,599 ,001 
Institutions 25,190 10,633 1,142 2,369 ,021 
Financial market sophistication 20,215 8,402 ,737 2,406 ,019 
Wastefulness of government spending -15,212 5,314 -,618 -2,863 ,006 
Total tax rate (% of profit) ,320 ,142 ,251 2,247 ,028 
Source: Author’s calculations, data sources: United Nations Service Trade database [19], Global Competitiveness Report [13], Index 
of Economic Freedom [14] 
Thereby as a result of use of a quantitative method following key factors have been identified: 1) 
financing through local equity market; 2) restriction on capital flows; 3) investment freedom; 4) financial 
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freedom; 5) property rights; 6) freedom from corruption; 7) institution; 8) financial market sophistication; 
9) wastefulness of government spending 10) total tax rate.  
3.2. Qualitative method of defining key factors 
 For more exact identification of key factors of financial services export there was also used the 
qualitative method – expert survey.  Expert survey on factors, which influence any country’s financial
services exports increase was carried out from February to March 2011. There were approached 20 
experts, answers received from 15 respondents. The list of experts was carefully selected in order to 
obtain feedback from different perspectives, taking into account the daily duties and professional 
experience of experts. The selected experts were: executive managers of commercial banks (vice 
presidents, board members); managers of commercial bank customer service departments; leading 
analysts and auditors of commercial banks; investment fund managers; representatives from the Central 
State Bank and supervisory board of the banking system in Latvia; governmental representatives; 
academic professors of economic sciences.  
Experts were asked the following question: “Please evaluate using the following scale, how the factors 
given below influence the increase of finance services exports in any country”: 
+3: factor has strongly positive influence on financial services exports increase; 
+2: factor has on average positive influence on financial services exports increase; 
+1: factor has slightly positive influence on financial services exports increase; 
 0: factor does not influence financial services exports; 
-1: factor has slightly negative influence on financial services exports increase; 
-2: factor has on average negative influence on financial services exports increase; 
-3: factor has strongly negative influence on financial services exports increase. 
Experts were asked to evaluate the same factors, which may influence the growth of financial services 
export for any of the exporting countries (Table 2). Methodology of 15 expert feedback analyses in 
respect to factors that influence the growth of export of financial services was carried out using such 
indicators as (see Table 2):  
• total sum of grades and statistical average of grades for each individual factor; 
• mode, median, standard deviation of each factor; 
• maximum and minimum values, their delta for each factor.  
Table 2. Analysis of expert feedback in respect to factors that influence the growth of financial services export. 
Nr. Detailed description of factors for the experts Factors (names from quantitative analysis) Sum Mo Me Aver.
Std. 
Dev. Max Min
Max –
Min 
1 Increase of direct and indirect taxes; Fiscal Freedom -33 -3 -2,5 -2,4 0,84 0 -3 3 
2 Decrease of total company tax shield; Total tax rate (hard 
data) 
30 2 2 2,2 0,70 3 1 2 
3 Decrease of company income tax level; Total tax rate (% of 
profit) 
31 3 2 2,1 0,95 3 0 3 
4 Transparent and efficient supervision and 
regulation of securities trade; 
Regulation of 
securities exchanges 
32 3 2,5 2,3 0,83 3 1 2 
5 Sophistication of the financial market and its 
performance according to the international 
standards; 
Financial market 
sophistication 
36 3 3 2,6 0,76 3 1 2 
6 Explicit limitations on capital flows by the 
financial services exporter country; 
Restriction on capital 
flows 
-41 -3 -3 -2,9 0,27 -2 -3 1 
7 Existence of stable and trustworthy banks with 
outstanding reputation in the financial services 
exporter country; 
Soundness of banks 
35 3 3 2,5 0,65 3 1 2 
8 Existence of free competition and minimal 
intervention by the government in financial 
sector (through direct regulation, property rights, 
Financial Freedom 32 3 2 2,3 0,73 3 1 2 
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Nr. Detailed description of factors for the experts Factors (names from quantitative analysis) Sum Mo Me Aver.
Std. 
Dev. Max Min
Max –
Min 
etc.); 
9 Easiness of attracting extra financing through 
local equity market (IPO, risk capital, etc.); 
Financing through 
local equity market 
23 3 2 1,6 1,28 3 0 3 
10 Cancelling of any restrictions on foreign 
investment into exporting country (through 
currency exchange, capital transfers, real estate, 
industries, etc.); 
Investment Freedom 
38 3 3 2,7 0,47 3 2 1 
11 Transparent and protected property rights from 
the government side; Property Rights 
37 3 3 2,6 0,50 3 2 1 
12 Accessibility and trust to state institutions from 
the society side; Institutions 
26 2 2 1,9 0,86 3 0 3 
13 Low corruption within government institutions; Freedom From 
Corruption 
31 2 2 2,1 0,92 3 0 3 
14 Accessible credit products and simple procedures 
for applying and receiving loan; 
Ease of access to 
loans 
28 3 2 2,0 0,88 3 1 2 
15 Increase in total export of products and services; Foreign market size 
index (hard data) 
21 2 2 1,5 1,16 3 0 3 
16 Minimization of export and import tariffs and 
export barriers on product and services exports 
and imports; 
Trade Freedom 
26 3 2 1,9 1,10 3 0 3 
17 Small local market; Local market size -4 0 -0,5 -0,3 1,49 3 -2 5 
18 Developed and active goods market; Goods market 
efficiency 
19 1 1 1,4 1,01 3 0 3 
19 Price stability and inflation control; Monetary Freedom 20 1 1 1,4 0,76 3 0 3 
20 Transparent and developed environment of the 
product manufacturing and services provision; 
Business 
sophistication 
26 2 2 1,9 0,77 3 1 2 
21 Transparent and accessible infrastructure 
(communications, roads, real estate for business, 
ports, airports, railroads); 
Infrastructure 
30 2 2 2,1 0,77 3 1 2 
22 Simplicity of starting and closing new 
enterprises; Business Freedom 
21 2 1,5 1,5 0,76 3 0 3 
23 Compliance with general norms of business 
ethics; 
Ethical behavior of 
firms 
26 3 2 1,9 1,03 3 0 3 
24 High innovation level and supportive 
environment for innovations; Innovation 
27 2 2 1,9 0,92 3 0 3 
25 High level of technological innovation usage 
across all industries; 
Technological 
readiness 
27 3 2 1,9 1,00 3 0 3 
26 Availability and accessibility to the latest 
technologies and supportive infrastructure; 
Availability of latest 
technologies 
33 3 3 2,4 0,84 3 1 2 
27 High level of the Internet users; Internet users (hard 
data) 
21 1 1 1,5 1,02 3 0 3 
28 High quality of higher education and executive 
education; 
Higher education and 
training 
30 2 2 2,1 0,77 3 1 2 
29 High quality of the scientific education in the 
financial services exporter country; 
Quality of math and 
science education 
21 2 1,5 1,5 1,09 3 0 3 
30 High quality of business and management 
schools. 
Quality of 
management schools 
25 2 2 1,8 0,89 3 0 3 
Source: own study, based on expert survey. 
Taking into account data from Table 1 factors were divided in two groups: 
• factors, which have insignificant influence on the growth of financial services export of a country: Nr. 
28, 21, 2, 14, 25, 24, 23, 20, 16, 12, 30, 9, 29, 27, 22, 15, 19, 18, 17. The criteria for attributing these 
factors to the group of factors with insignificant influence were the following: 
• majority of experts applied low grade (close to 0) for the respective factor. For example, 
total grade up to +/- 30, mode [-1, 0, 1, 2], median [-0,5 ; 2] ; and 
• opinion on the importance of the factor among experts substantially differs: standard 
deviation [1,49 to 1], large gap and difference between min and max [3 to 5]. 
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• factors, which have significantly strong (both, positive or negative) influence on the growth of 
financial services export of a country. These key factors are: Nr. 1) fiscal freedom, 3) total tax rate (% 
of profit), 4) regulation of securities exchanges, 5) financial market sophistication, 6) restriction on 
capital flows, 7) soundness of banks, 8) financial freedom, 10) investment freedom, 11) property 
rights, 13) freedom from corruption, 26) availability of latest technologies.  
3.3. Key factors 
Both above specified method of research (qualitative and quantitative) have shown a bit different 
results, i.e. not all key factors have coincided. Therefore as the final decision about factor reference to 
key, i.e. having the strongest influences on export of financial services, became a criterion of 
identification of the factor as key basing on two above used methods at once. Thus the key factors with 
the most significant influence on the growth of financial services exports are the following (with 
description of their effect on the factor): 
• [3] Decrease of total company tax shield (Total tax rate (% of profit)); 
• [5] Sophistication of the financial market and its performance according to the international standards 
(Financial market sophistication); 
• [6] Explicit limitations on capital flows by the financial services exporter country (Restriction on 
capital flows); 
• [8] Existence of free competition and minimal intervention by the government in financial sector 
(through direct regulation, property rights, etc.) (Financial freedom); 
• [10] Canceling of any restrictions on foreign investment into exporting country (through currency 
exchange, capital transfers, real estate, industries, etc.) (Investment freedom); 
• [11] Transparent and protected property rights from the government side (Property rights); 
• [13] Low corruption within government institutions (Freedom from corruption). 
4. Country’s capability in export of financial services 
 Having defined the key factors, which influence the export of financial services on a global scale, it is 
suggested to use them when defining the country’s capability in the given kind of export. In order to do it 
one has to compare 7 key factors of the country under consideration with the top-countries - average value 
of 7 key factors of three states with the highest rate of proportion of financial services export in total 
services exports of the country. The top countries are The United States, Great Britain and Ireland. The 
author selected 5 countries from the European region, after the example of which the value of their 
capability in export of financial services is described: Latvia, Lithuania, Estonia, Poland and Finland.  
In the case of Latvia (Figure 2. [Latvia]) one can consider its current capability in export of financial 
services to be exhausted. During the last 8 years the proportion of financial services export in total exports 
of the country increased at an average annual of 8%. Taking into account the fact that the proportion of 
financial services export in total services exports of most countries is within the range of 1-4%, Latvia’s 
result of 6,73% for the year 2008 can be assessed as high. However, one can state that at present the given 
parameters have reached their current maximums so far as the assessment of key factors of Latvia’s 
financial services export is substantially lower in comparison with the top countries. In order to revive the 
growth of Latvia’s financial services export it is necessary to improve the situation at least in 6 key 
factors.  
The situation is similar in Lithuania (Figure 2. [Lithuania]) and Poland (Figure 2. [Poland]). Despite 
the fact that there is an essential difference in absolute volumes of financial services export in these 
countries, to introduce additional growth in the given export it is necessary to improve parameters in all 
key factors in both countries. 
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Figure 2. Parameters for the assessment of the country’s capability in financial services export: Latvia, Lithuania and Poland. 
Source: created by the author, data sources: UNCTAD Handbook of Statistics [19], World Databank [15]. (FSE – financial services 
export; SE – services export; TE – total export). 
As for Estonia (Figure 3. [Estonia]) and Finland (Figure 3. [Finland]), these countries’ capability is far 
from being exhausted, and that is indicated by substantial annual growth rates of financial services export 
in total exports of the countries – 18% and 23% correspondingly. Moreover, these countries possess 
necessary conditions for the growth of financial services export because the diagram shows practically 
complete match of their key factors with those of the top countries. For all that, it could be comparatively 
easier for Estonia to increase its export of financial services than for Finland as the absolute value of the 
export of financial services in Estonia only amounts to USD 360 million. It is possible that a restraining 
factor for export is a relatively small amount of financial institutions in the territory of Estonia, as well as 
the fact that the given financial institutions actually almost completely belong to foreign capital [21]. 
Figure 3. Parameters for the assessment of the country’s capability in financial services export: Estonia, Finland.  
Source: created by the authors, data sources: UNCTAD Handbook of Statistics [19], World Databank [15]. (FSE – financial services 
export; SE – services export; TE – total export). 
Finland:
FSE = 1 142 million USD 
FSE / SE = 1.57 % 
FSE / TE = 0.34 % 
8 y. annual average growth of FSE/TE = 23% 
Estonia:
FSE = 360 million USD 
FSE / SE = 2.05 % 
FSE / TE = 0.60 % 
8 y. annual average growth of FSE/TE = 18% 
Latvia: 
FSE = 732 million USD 
FSE / SE = 6.73 % 
FSE / TE = 2.08 % 
8 y. annual aver. growth of FSE/TE = 8%
Poland:
FSE = 1 549 million USD 
FSE / SE = 1.36 % 
FSE / TE = 0.22 % 
8 y. annual aver. growth of FSE/TE = 1.3% 
Lithuania:
FSE = 121 million USD 
FSE / SE = 0.97 % 
FSE / TE = 0.18 % 
8 y. annual aver. growth of FSE/TE = 21% 
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Figure 4. Parameters for the assessment of the country’s capability in export of financial services: Luxemburg, Panama. 
Source: created by the authors, data sources: UNCTAD Handbook of Statistics [19], World Databank [15].
Offshore zones demand separate analysis. They were not examined when the key factors of financial 
services export were revealed. The reason lies in the fact that the tax haven is a dominating factor for the 
growth of both the absolute and proportional values of financial services export. It is also graphically 
confirmed in Figure 4. Luxemburg, being an offshore zone (with lower taxation – see Figure 4) and 
having the rest of the financial services exports’ key factors approximately at the level of the top 
countries, achieved unprecedented results, which are not to be found in any other country of the world. 
The proportion of financial services export in total exports of the country makes up more than 46% (!) and 
in export of services – about 63% (!) correspondingly. For all that, it is important to note that Luxemburg 
had brought into use all its capability (even as an offshore), which is also proved by the fact that during 
the period of 8 years, beginning with the year 2000, the average growth of financial services export in its 
total exports was 0 %. That is, there is no possibility for its growth anymore. The tax factor also draws 
Panama that is another well-known world offshore zone. In Panama, as oppose to Luxemburg, 5 factors 
are lower than in the top countries. Despite that fact, the state is among the leaders in export of financial 
services if compared to both its export (2,8%) and export of services (8,43%). Taking into account the 
offshore factor, one can state with high confidence that Panama’s capability is not yet exhausted. 
Summarizing the aforesaid, it should be noted that the capability of offshore zones in export of financial 
services ought to be analyzed in a different way than of the countries without tax haven. 
5.  Conclusions 
Suggested by the author scheme of forming country’s strategy in export of financial services includes 
such main steps as: identifying of level of internal and external financial services market satiation, 
identifying key factors and measuring country’s potential in financial services export growth, analyzing of 
legislation in importing countries and choosing of channels for export of financial services. 
According to the author any country’s potential in export of financial services should be assessed 
proceeding from: (1) the key factors of financial services export (2), the combination of the analysis of 
such data as: proportion of financial services export in total exports of the country and/or in total exports 
of the country’s services; absolute value of financial services export; average annual growth of financial 
services export in total exports of the country.  
As a result of the given research, one revealed the following 7 key factors of financial services export: 
(1) decrease of total company tax shield; (2) sophistication of the financial market and its performance 
Luxembourg:
FSE = 44 593 million USD 
FSE / SE = 62.87 % 
FSE / TE = 46.32 % 
8 y. annual average growth of FSE/TE = 0 % 
Panama: 
FSE = 485 million USD 
FSE / SE = 8.43% 
FSE / TE = 2.8 % 
8 y. annual average growth of FSE/TE = 4% 
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according to the international standards; (3) explicit limitations on capital flows by the financial services 
exporter country; (4) existence of free competition and minimal intervention by the government in 
financial sector; (5) canceling of any restrictions on foreign investment into exporting country; (6) 
transparent and protected property rights from the government side; (7) low corruption within government 
institutions.  
In order to demonstrate the way of defining country’s potential in export of financial services several 
countries were selected. With the help of the devised method of analysis it was defined that the potential 
of Estonia and Finland had not been exhausted. However, Latvia, Lithuania and Poland ought to improve 
parameters in practically all 7 factors in order to revive their capability in export of financial services. 
Besides, it was ascertained that one should consider the countries belonging to offshore zones in a 
different way due to the fact that tax haven is a dominating factor for the growth of both absolute and 
proportional values of financial services export.  
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